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A Guide to Using Community Radio and Community Newspapers
for Sharing the WRC Rainwater Harvesting and Conservation
Materials and Information
Introduction
The Amanzi for Food initiative was established by the Environmental Learning Research
Centre (ELRC) at Rhodes University which was commissioned by the Water Research
Commission (WRC) to develop a strategy to disseminate the wealth of information they had
developed concerning rainwater harvesting and conservation for food production. The endusers of this information are, in the main, farmers, and they access much of their
information through local media, including community radio and community newspapers.
This guide has therefore been developed to help those working with farmers to share this
information through these media with the farming communities in their areas.
Users of this Guide
This guide can be used by anyone interested in sharing information on rainwater harvesting
and conservation for food production with farmers and others in their local communities.
Potential users include:








Farmers
Agricultural extension services
Rural and economic development agencies
Education and training institutions
Non-governmental organisations involved in supporting farmers
Community radio station programme managers and presenters
Community newspaper editors and journalists

The Information
The core information is in the form of materials developed for the WRC. The two main
materials are:

Water Harvesting and Conservation (WH&C)

Agricultural Water Use in Homestead
Gardening Systems (AWHGS)
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A ‘Navigation Tool’ has been developed to assist people to find the specific information they
are looking for in these materials. This has been adapted for the Amanzi for Food Website
and is also downloadable from the site.
The Amanzi for Food initiative has also taken some of the critical information in these 2 sets
of materials and adapted and developed them in the form of:
Infocards

Front
Handouts (taken directly from the WRC materials)

Front page example

Back
Posters

Trench Bed Poster

Additionally videos have been made of some key practices and podcasts are available of
some radio programmes discussing particular practices.
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Access to the Information
The WRC information and materials concerning rainwater harvesting and conservation are
available on a number of websites:


www.amanziforfood.co.za – this is the website of the Amanzi for Food initiative and
most of the site is accessible to everyone, see the home page in Figure 1. The only
components of the site with limited access are some of the pages under the ‘Trainers
Course’ tab, which are accessible only by course tutors and participants who use a
password. This website is accessible via desktop and laptop computers, tablets and
smartphones.

Figure 1: The Amanzi for Food Website home page (www.amanziforfood.co.za)





In addition to the full original WRC materials (the ‘Navigation Tool’ for using these
materials is also downloadable), specific information is available in the form of
downloadable infocards; handouts; posters; videos and podcasts for selected practices.
This website also provides access to several other WRC materials with information on
rainwater harvesting for food production.
www.esuite.co.za – this is the Extension Suite Online® system developed by Manstrat
Agricultural Intelligence Solutions (AIS) to support agricultural extension officers in the
field and has done so since June 2010. Each Province has a separate platform and these
are only accessible to agricultural extension personnel, who are provided with a
username and password. This site is accessible via computers and tablets. The
information is available in the form of downloadable infocards, handouts and posters
www.agrisuite.co.za – Agrisuite Online® is an application produced by Manstrat AIS and
was only released at the end of 2015 for the use on tablets and smartphones. The
application is aimed at farmers for easy access to key informationthis and is accessible to
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everyone and has links to a wide range of other sites concerned with providing
agricultural information (including the Amanzi for Food site). The site is accessible via all
devices. The information is available in the form of downloadable infocards, handouts
and posters
www.wrc.org.za – this is the WRC website and accessible to everyone, although one
does need to register to log in. A wealth of information, including on rainwater
harvesting and conservation is available via the ‘Knowledge Hub’ tab. The site is
accessible via computers, tablets and smartphones. The information is available only in
the form of the original materials, which are downloadable.
www.intsika.org – this is the site of Intsika Agrimedia, a concern that is focussed on
supporting emerging farmers. According to their website, the organisation: “specialises
in content-creation and information products aimed to improve knowledge and
sustainable linkages between agriculture, consumers and rural communities. We provide
invaluable media exposure and communication solutions to clients who seeks to take a
leap into the future. We work with NGO’s, private and public institutions; and farmer
organisations to empower our clients with crucial media and communication solutions.”
Unfortunately there is a cost involved in placing material on this platform, which limits
it’s potential, although it should be possible to provide links between the sites

Language of the Information and Materials
All the information and materials are currently available in English, with just a few (posters,
videos) available in isiXhosa or with isiXhosa voice-overs. The podcasts are in a mixture of
English and isiXhosa. Some of the hand-outs are available in seSotho and isiZulu. As many
farmers work almost exclusively in their first languages, and community radios and
newspapers are produced in local first languages, there will be a need for translation of
most of the information into these languages.
A Focus on Farming Practices
The information and materials are concerned with a range of Practices which farmers can
implement in order to utilise rainwater more effectively in their farming activities. These
Practices are concerned with how to Catch rainwater, and/or how to Store it and/or how to
Use it for irrigation. There are also General Skills Practices that are useful in developing the
other Practices. Some are concerned with just one of these, while others with a combination
of them. The Practices are grouped under these headings on the Amanzi for Food website.
Farming Scales
Different Practices are also appropriate at different Scales of Farming:
Scale 1 - Umzi (garden/homestead) – fundamentally subsistence level production. This is the
smallest scale band, and includes homestead gardens and shared community gardens, with
the focus very much on production for own use, although with potential for sharing, barter,
and limited sales. Entirely fresh produce for local consumption. Can include small numbers
of small livestock. The production sites are either attached to or relatively close to the
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farmers’ (or gardeners’) homes. Unlikely to involve employment of farm workers from
outside the family. Low input costs, with little or no gross profit margin in the form of
financial income. Areas involved rarely more than 1ha.
Scale2 - Small arable (Field) – small-scale commercial production. This mid-scale band
encompasses larger shared community/co-operative gardens, and dedicated arable plots,
with the emphasis on production for income generation, with some for own use, sharing
and bartering. Generally producing fresh produce, although with potential for processing
and value-adding. Supplying local and nearby, and potentially some national markets. Can
include small livestock production. Production areas may be some distance from the
farmers’ homes. May involve employment of workers from outside the family. Increased
input costs with generation of some gross profit. Generally areas of 1 – 2ha
Scale 3- Large arable and livestock (Farm) – Full commercial arable production, differing
levels of (small and large) livestock production. Essentially focussed on production for
income generation, with little if any for own consumption. Some fresh produce, but also
produce grown for mass processing. This can include production of crops not consumed
locally, for national or international markets. Production areas may be some distance from
the farmers’ homes. Almost invariably involving employment of workers from outside the
family. Relatively high input costs, with reasonable gross profit margins. Generally areas of
more than 2ha
Most farming activities fall into one or other of these Scales, and the information on the
Amanzi for Food and other websites identifies which Practices are appropriate at which
Scales.
Technologies, Skills, Costs, Maintenance
Different Practices also involve different levels of Technologies, Skills, Costs, and
Maintenance:
Low:
 Technologies – basic gardening equipment;
 Skills and understandings – as required for basic gardening;
 Cost R0 – R1000;
 Maintenance – none or one or two days a year, simple repairs
Medium:
 Technologies – simple testing or measuring kits, tanks, pipes;
 Skills and understandings – as required for small-scale business;
 Cost R1000 – R10,000;
 Maintenance – regular but infrequent checking/repair, 7 – 10 days/year, technical
repairs.
High:
 Technologies – specialised equipment (tractors, mechanical pumps, laboratories etc.);
 Skills and understandings – as required for professional specialists;
 Cost >R10, 000;
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Maintenance – essential regular and frequent checking and repair, up to 50 days/year,
complex technical repairs

The information on the Amanzi for Food and other websites identifies which levels of each
are associated with each Practice.
Farmers’ Activities and Interests
The Practices that are appropriate in different circumstances also depend very much on the
particular farming activities and the farmers’ own interests. The local knowledge of farmers,
extension officers and others involved in farmer training is invaluable in identifying these
activities and interests. In addition farmers and others may respond to radio programmes
and newspaper articles to indicate which types of Practice they may already be
implementing and which kinds they may be interested in learning about.
Guided by all the information provided here it should then be possible to identify which
particular Practices it would be most useful to share with farmers in your particular area.
Selecting the Information and Materials
Once the Practices have been identified it is possible to select the most helpful information
on these to share with the farmers. You can then identify which materials provide this
information in the most useful way in order to inform the development of a radio
programme or the production of a newspaper article. This selection may depend on the
levels of understanding you and the farmers wish to develop as the information is presented
at different levels of detail in each type of material. The process may be progressive,
starting with the simplest information and progressing towards the more complex. In
general the different kinds of materials provide the following kinds of information and levels
of detail:
Info-Cards – Basic information on type of practice and scale; description and purpose of
Practice; technology, skill, cost and maintenance levels
Posters (where available) – Basic information on the purpose and on how to implement the
Practice
Hand-outs – More detailed information on the description and purpose, and how to
implement the Practice
Relevant sections in original materials (best accessed using the Navigation Tool) – in-depth
information on all aspects of the Practice and the implementation
Videos (where available) – varying degrees of detail, with a focus on implementation and
farmers’ experiences of implementation
Podcasts (where available) – varying degrees of detail on type, purpose and benefits of
Practice and ways to implement
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Developing Radio Programmes using the WRC Materials and Information
Some General Guidelines
Community radio is a crucial part of the South African broadcasting landscape, providing
diversity for listeners and much-needed skills for the commercial radio sector. However,
community radio, by its nature, struggles to access advertising and other forms of financing.
There are an estimated 15.4 million radio sets in South Africa, with community radio
garnering almost 8,6-million listeners a week.
The country has more than 165 community stations (Appendix II), which broadcast in a
number of languages with content as diverse as the country itself. Their scope and reach
varies enormously - from the 416 000 in JHB who make up the audience of Jozi FM to, for
example, the 32 000 people who listen to Overvaal Stereo.
Selecting a Radio Station
It is important to seek a radio station that is in close proximity with the programme’s
intended audience and also in proximity to the guests that will be on air for each
programme. This is because a radio station close to the audience will be sees as a place
where they can go and seek more information on the topic being discussed. The same way
considering geographical location is important when choosing a radio station, the time it
airs its agriculture programme should be taken into consideration. It should be a time
convenient for its listeners.
Community vs Commercial, and Regional/National radio stations
When choosing a radio station one will come across locally based community stations and
regional and national stations. Both of the latter are often commercial stations, funded
through commercial advertising. In our pilot study we found that both play vital roles in
different ways. Both have the potential to reach a wide audience and engage with the
audience on various given extend media platforms.
Engaging with Radio Station Managers and Presenters
The recommended procedure for engaging with radio stations is:







E-mail the radio station manager introducing the project and its intentions, and what
the project can bring to the audience
Make a telephone call to the station manager as a follow-up to the email, and, if
possible, agree a date for a meeting
Visit the radio station to meet with the station manager and discuss the possibilities
of working with the station to share the ideas on RWH&C and the WRC information
and materials
If the manager responds positively, they can be asked for an introduction to the
producer and the presenter of the agricultural programme.
The programme director and presenter can be asked more about their agriculture
programme, including topics usually covered, listenership, and the shape the
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programme tends to take. The programme presenter will also have a good sense of
what their listeners are interested in. This will help you plan your programmes.
Importance of Radio Listenership Surveys
A radio listenership survey is extremely helpful for gaining insight into which radio stations
people in the area listen to most regularly and why they listen to them. It also helps shed
more light on the kind of topics that the radio stations broadcast, and the general format
the programmes adopt in terms of their focus on practice oriented or the sharing of idea.
Preparing for Programmes
The best approach is almost certainly to develop a series of programmes, or ‘magazine’
items within agricultural or other shows, on rainwater harvesting and conservation. As
community radio is very much based on developing a discussion with listeners, the content
of many of the programmes may well be decided on the basis of the interests expressed by
the listeners.
Frequency and Period of Programmes
The frequency of the programmes or items will depend very much on the circumstances and
the requirements of the radio station. The aim should be to stimulate and maintain interest
and discussion around the topic of RWH&C, while not dominating the broadcasts entirely
over an extended period of time.
Many agriculturally focussed radio shows are broadcast on a weekly basis and if entire
programmes are to be devoted to RWH&C it may be advisable to negotiate for these
programmes to be aired at 2 week intervals (perhaps over 6 months).
If RWH&C is to be covered as shorter magazine items within shows it may be better to have
these included in successive weekly broadcasts over a shorter period of time (perhaps 3
months).
If sufficient interest is generated such that the farmer audience continually asks for more
information on the topic, RWH&C could become a permanent feature within agricultural
programmes, and continue to be included according to audience demand.
Selecting a Panel
It is important to have diverse membership of the panel. Such diversity should ensure that
there is at least one member who can offer technical advice i.e. a lecturer or researcher, and
at least one person who has implemented and used these practices, preferably a local
farmer who is known to some listeners. When choosing panellists it is important to choose
those who know what they will talk about or where they get the information either through
personal experience or from various WRC rainwater harvesting materials.
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Producing Scripts
This radio pilot study found that sending panellists the questions to be asked during the
broadcast before-hand helps them be at ease during the broadcast. It helps them research
more or ask colleagues advice on the matter. This was evident within the learning network,
where some noted that they asked their fellow network members on how to answer the
questions while preparing for the programme, while others found receiving the question
beforehand useful because it allowed them to research areas of which they were not sure.
This also helped them feel comfortable and not as if they were being tested. Of course, it is
not possible to brief panellists on the questions which come in from the listeners, and it is
here that the technical specialists can be most helpful. However it may be that the panel
does not have an immediate answer to a particular question, and in this case the response
can be deferred to the following programme. In the interim research can be carried out to
find the necessary information relating to the question.
(The scripts prepared for 4 programmes the Amanzi for Food team broadcast on Forte FM
are attached as Appendix I.)
Preparing the Presenter
Provide the presenter the questions beforehand as it helps them prepare adequately. The
study also found that sending the programme script to the programme director was
important because this assists them to keep a record of what goes on air and when it goes
on air.
Planning the Programmes – an Example of a Series of 3 Programmes
A series of programmes or magazine items could follow a form such as:
Programme 1 – Introducing the Idea and Importance of rainwater harvesting and
conservation for food production (and food security). A panel discussion with a specialist
(perhaps from a university, college or research institute) in RWH&C; an agricultural
extension officer; a farmer with an interest and experience in the topic. This programme to
open up key ideas and encourage listeners to share their ideas and interests in the topic,
and to introduce the information and WRC materials available on the various websites. The
programme can also ask listeners who are implementing tradition Practices to call in and
share their experiences and knowledge.
Programme 2- Local Indigenous RWH&C Practices. An exploration of the tradition RWH&C
Practices that have evolved in the area, including those that continue to be implemented
and those that may have been forgotten. A panel discussion with a specialist in traditional
agricultural practices (including for RWH&C); one or two farmers who are implementing
traditional RWH&C Practices. This programme can also identify particular Practices covered
by the WRC materials that may be linked to the traditional practices, and other Practices
that may be appropriate for the farmers in the area. Listeners can then be asked to identify
which of these (or other) Practices they would like to learn more about.
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Programme 3 (Farm or Garden Ponds Example)
The panel comprising the presenter, perhaps a specialist in RWH&C, a farmer who uses
small farm ponds for water, an extension officer.
Presenter: A number of listeners have contacted us asking about small farm or garden
ponds. These are also known in isiXhosa as Ipitsi or Matamo. I have some people in the
studio who have some experience with these to share with our listeners. (Introduces panel.)
We also did some research through the Amanzi for Food Website about these ponds. This
website has a lot of information on rainwater harvesting and conservation, which has been
collected by the Water Research Commission into some useful materials. We, of course, ask
listeners to call in with questions and additional ideas and information.
Mr(s) XXXX, the specialist (or the presenter themselves): So, small farm or garden ponds. We
went to the Amanzi for Food website and clicked on ‘Catch, Store and Use Water’. We found
information on the different scales of farming and on other factors, like cost, technology and
maintenance that are important to understand. We then saw a list of different categories or
types of practice which are linked to information packs. We clicked on the category ‘Storing
Rainwater’. This brought up summaries of 4 different practices including Ponds.
The summary tells us that these are used to catch and store surface runoff water for
watering crops or livestock. They are mostly used on small scale gardens and farms. We
clicked on the summary to see what other information was available, and there was quite a
lot, and it could all be downloaded. There was an Infocard, a Poster, a Video, and a link to
the original WRC materials.
The Infocard gives us some more information telling us that these ponds only need simple
technology, are quite low cost and require only basic skills. They also need little
maintenance – which seems a good idea!
At the top of the Poster is a picture of small pond full of water. The Poster then shows us
how to make the pond, starting with clearing the ground of vegetation, then marking out
the size of the pond, which can be any size you want. You can measure this either with a
tape measure, or just using a spade length, as a spade is usually about 1 metre long. The
corners are marked with pegs, and then the hard work begins. The ground has to be dug out
to the depth we want. It could be anything from ½ metre to maybe a metre deep. The
poster then shows a plastic lining being put into the hole and trodden down into the corners.
This lining is probably the biggest cost of such a pond. It seems that the lining has to be
bigger than the pond, so its edges can fold over the sides of the pond.
On the website we also found a short video of people making a pond. This tells us much of
what we have already learned from the poster, but has some additional information. It tells
us that this pond is 2 metres by 3 metres, and ½ metre deep. The video tells us that that we
need a plastic lining if the soil is not a heavy clay. In the video the edges of the lining are
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held down by the earth and rocks that were dug up to make the hole for the pond. It also
shows us that the pond can be connected to a furrow, bringing water in from the
surrounding land.
We wanted to find more information so went to the WRC Resources Library on the site.
These are the original WRC materials and can also be downloaded, although they are very
big files. We saw that there is a ‘Navigation Tool’ that can be downloaded and this should
help to find the information we are looking for in the original materials. We used the Tool
and it told us where to find the information we were looking for in the 2 different materials.
We did not learn much more from these, but one picture has a silt trap in the furrow bringing
the water to the pond. This is to stop the pond from being filled up too quickly with silt.
Presenter: Mr(s) YYYY, you are a farmer and use these ponds. What advice do you have for
other farmers who might like to try them?
Mr(s) YYYY responds – leading to discussion
Presenter: Mr(s) ZZZZ, as an agricultural extension officer, would you be able to help farmers
who want to put in ponds like these? What information do you need, and where would you
go for this?
Mr(s) ZZZZ responds – leading to discussion
Presenter: It seems that a pond is quite an easy way to store water, especially if the pond is
linked to a furrow. Do any listeners have ponds like these? How did they make them and
how do they use them. Please call in and share your experiences, or ask any questions you
may have about small farm ponds.
Discussions based on input from listeners
Presenter: Well, we are running out of time now, so many thanks to the panel, and the
listeners. Some very interesting questions have been raised, and we will follow up on these.
Mr(s) XXXX, is there any last point you would like to make?
Mr(s) XXXX: It seems there is a lot of interest here, and particularly people want to learn
more about the furrows that bring the water to the ponds. Maybe we should do some
research into these and follow up with a programme to share what we have learned about
them?
Presenter: That seems like a very good idea.
Summary
This is just one suggestion for a way in which a series of programmes could be planned, with
a detailed example of how a programme might play out in reality. This example and others
can be found in the form of podcasts of the Amanzi for Food radio programmes on Forte FM
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in Alice, Eastern Cape Province. The podcasts can be found on Google Drive by following the
link: https://drive.google.com/drive/folders/0B04B8Vf_5Kb6Rk9Od2U4cFhVclk

Producing Feature Articles for Print Media using the WRC Materials and
Information
A variety of print media are available in which articles concerning RWH&C practices and the
use of the WRC materials and information can be shared. These include the national
agricultural magazines, Farmers Weekly (English) and Landbouweekblad (Afrikaans);
Regional and National Newspapers; and Community Newspapers. There are also online
journals, most particularly Water Wheel on the WRC website. Short articles can also be
carried on the websites with which Amanzi for Food is linked.
The print media most likely to carry articles on RWH&C are the agricultural magazines and
the community newspapers. Water Wheel is the most appropriate online journal for such
articles.
The process for submitting articles for publication is similar to negotiating for a radio
programme in that it is highly recommended that personal contact is first established with
the editor of the publication. Where this is not possible, it is possible to submit unsolicited
articles, but the chance of them being published is relatively slight.
Researching the Publications
It is important to look at the publications, especially the print magazines and online journals,
to get a sense of the style of writing, the length of articles, and the orientation; whether the
articles are purely aimed at providing information, or whether they are concerned with
developing discussions with the readers. This will help in structuring any article to fit with
the culture of the publication. Discussions with the editor will also help in understanding
the readership profile and producing articles appropriate for the style of publication.
Community newspapers tend to be more varied in both content and style, and they are
generally very concerned with engaging their readership and seeking their views. Some
community newspapers may carry regular agricultural and/or environmental features or
pages, and it would make sense to negotiate for RWH&C articles to be placed within such
features as the readers of these are more likely to have an interest in the topic. Where such
features do not exist, the editor will decide on the most appropriate place to put the
articles.
While many publications, including community newspapers use a mixture of languages,
often English with one or more African language and/or Afrikaans, some publish in just one
dominant language according to the area which they serve. (An analysis of the languages
used by the 237 strong membership of the Associated of Independent Publishers (AIP)
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suggests that about 65% publish in English, often with one or more other languages.)
National or Regional publications, including newspapers, are mostly in English, with a few in
Afrikaans, while community newspapers may published in English together with the
dominant language of their circulation area, or entirely in the locally dominant language. For
the latter; although such newspapers can translate articles into the language of the
publication, this is time consuming and they may not be inclined to do this. It is therefore
advisable to have any necessary translations done before submitting any articles.
Syndicated or Exclusive Articles
In discussion with editors it is vital to learn whether they prefer articles specifically written
for their publication (sometimes the case with national magazines and newspapers which
may be in competition with each other), or are happy to share the article with other
publications (usually the case with the community newspapers which have their own
discreet readerships). If the agreement is for specific articles for a specific publication it is
vital to respect this and not submit the same article to other publications. However, a topic
such as RWH&C is almost certainly considered ‘minority interest’, and sharing articles on
this among different publications is unlikely to affect their circulations. It is therefore
unlikely that publications will insist on exclusive rights to such articles.
The Association of Independent Publishers (AIP – www.aip.org.za) has 237 affiliated
newspapers of which some 180 can be considered community newspapers (the others are
specialist trade or commodity publications) across all South African provinces. Articles
submitted to AIP can be syndicated across this membership, giving potential access to all of
these community newspapers. However such an approach does not allow for the
development of any relationship with the editors, or for tailoring the article to the
readership profiles of the different publications, and is less likely to result in publication in
most instances. It is also not possible for AIP to monitor the uptake of such articles, but the
Amanzi for Food experience was that only 2 out of the 180 community newspaper definitely
published an introductory ‘Welcome to Amanzi for Food’ article (Appendix III) sent through
AIP.
Understanding and Writing for the Readership
The research into the publications and discussions with editors should provide a good guide
to the readership profile of the various publications. This profile may reflect:







Cultural demographics
Rural/urban bias
Male/female ratio
Age range(s)
Educational levels
Activities/interests

13

From this is should be possible to gauge the potential levels of interest that may be shown
in RWH&C practices, and therefore how any article may be received. It should also provide
some guidance on how the article is written in terms of its approach, focus and the kind of
language that is appropriate for the readership.
Writing Articles for the Print Media
One of the main challenges in writing for different print media is writing in a way that is
accessible to the readership without compromising the quality of the information to be
shared. There is a strong tendency by many authors to write for themselves, or for people
like themselves, and it is important to be aware that the articles in public media are often
written for readers with very different backgrounds and interests. This applies particularly
to assumptions that can be made about readers’ background knowledge and to the use of
technical terminology. Research into the publications and discussions with the editors
should assist with ‘getting a feel’ of how to write for specific readerships.
The aim should be to achieve a balance between the technical aspects of, in this case
Rainwater Harvesting and Conservation, and a style which engages the readers. It is also
important to appeal directly to the readers who may have most interest in the topic, and
who may stand to benefit most from learning about RWH&C, here mostly homestead
gardeners and farmers, although it could include anyone growing vegetables or crops, or
raising livestock on a small scale. Another approach is to locate the topic within a context
that is well understood by the readers. In the ‘Welcome’ article RWH&C is located within
the larger issue of the drought being experienced in Southern Africa, and of which almost
everyone would be aware. Locating the article in such a way provides what professional
journalists call ‘hooks’ which literally grab hold of people’s interest and encourage them to
read the article thoroughly.
A further approach is to appeal directly to the readers. The ‘Welcome’ article, in the final 2
paragraphs makes direct requests to the readers for stories about rainwater harvesting
practices, stressing that they are all interesting and important.
The length of any articles will be determined to a large extent by the space available in the
publication, and the editors will advise on this. The bottom line is, though, that South Africa
does not have a strong reading culture, and many people will be deterred by the sight of a
mass of text filling a page. Articles therefore need to be short, clear and to the point, and
whenever possible illustrated by photographs depicting people actively engaged in activities
related to the topic under discussion. The ‘Welcome’ article is about 600 words in length,
with 2 illustrations. This is probably a reasonable length for most publications.
Summary
Producing effective and engaging articles for print media is a skill which is honed over years
by professional journalists. For others who are not professionals the key points to bear in
mind are:
14

1.
2.
3.
4.
5.

Know the readership and their context
Know the topic and relate it to the readership
Use simple and engaging language
Appeal directly to the readers
Provide compelling images to illustrate the article
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Amanzi for Food Radio Handbook- Appendix I: Radio Scripts

Radio Scripts
Programme 1: 15th February 2016: Introduction of Amanzi for Food and what is already known
Presenter:
Panel Members




Ms Ngeletshedzo Makhaga – ( Lecturer from Fort Cox College of Agriculture and Forestry;
she is part of the Amanzi for Food Imvothu Bubomi learning network) (Speaks English)
Mr Mhlobo Mcata – (Farmer from Perksdale; He is part of the Amanzi for Food Imvothu
Bubomi learning network) (speaks Xhosa)
Prof Rob O’Donoghue – (From Rhodes University Amanzi for food member) (Speaks
English)

Questions
1. Last time you were on air we talked about Amanzi for Food and who you are. Kindly remind
the listeners about Amanzi for Food and what you do?
(To be answered by Prof Rob: Highlight the what it is, when it started, who is involved in the
Amanzi for Food)
2. How different will your time on radio this year be from last year, what would you like the
listeners to watch out for?
(To be answered by Prof Rob : highlight with emphasis that we will be talking about the
different WRC RWH sustainable practices and that the audience should share with us what
they know about these practice.)
Presenter:
 Remind listeners who the panel are and why A4F is on air, where they can find
information www.amanziforfood.co.za and Facebook page – Amanzi for food.
 Give listeners the call number, SMS number 073 641 3872, Facebook page.
 Also encourage listeners to share their stories of using rainwater harvesting practices.
3. So Amanzi for food deals with sharing information on Rainwater harvesting, why is this
necessary, why do you do it?
(To be answered by Ms Makhaga : Link answer by giving reason as in relation to current
drought situation; Link answer by informing farmers to think ahead while embracing the
current drought crisis)
4. Mr Mcata, as a farmer you have used some of the rainwater harvesting practice, tell us what
kind of practices have you used?
Mr Mcata: (highlight your use of galesha and amadanyana; explain how they work)
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Presenter: Notify listeners to call in NOW! Repeat phone number SLOWLY and SMS line
073 641 3872. Also inform them that they call with questions and share what rainwater
harvesting practices they know of.
5. The rainwater harvesting practices that Mr Mcata has explained, how are they different from
the practices that WRC Amanzi for Food is trying to share with the farming community?
(Answered by Ms Mahkaga : highlight on traditional practice of gelesha and amadanyana in
relation to morden WRC rainwater harvesting practices (what are they in English))
6. From your observation and working with farmers have you seen these practices being used in
the farming communities and are there any other practices?
(Ms Mahkaga and Mr Mcata: Highlight some of the practices being used and also ask
audience to share their stories of practices that they are using or know of.)
7. With people not using much rainwater harvesting practices, why do you think this is the case?
(Any of the panellists: highlight certain myths that are associated with rainwater harvesting
and try to debunk them. Touch on the use of grey water e.t.c )
Presenter:
 Remind listeners who the panel are and why A4F is on air, where they can find
information www.amanziforfood.co.za and Facebook page – Amanzi for food.
 Give listeners the call number, SMS number 073 641 3872, Facebook page.
 Also encourage listeners to share their stories of using rainwater harvesting practices.
8. Ms Makhaga you are a lecturer and you are part of the Imvothu Bubomi, kindly tell us what
does Imvothu Bubomi do?
(Highlight how Imvothu Bubomi helps people in sharing information and if it helps train
people; talk about the training at Mrs Peters and also the one IBLN under Sizwe is organising.
This training is informed by the WRC rainwater harvesting material. )
9. Where could listeners find the advice or see the options about Amanzi for food and most
importantly on rainwater harvesting practices?
(Answer to include the Website: www.amanziforfood.co.za, Tel: 073 641 3872
Facebook Page: Amanzi for food, Imvothu Bubomi Learning Network ‘stakeholders’)


Highlight a brief description of the next show based very much on the practices people are
particularly interested in
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Programme 2: 22nd February 2016: Selected common practices and articulation of
these practices.
Presenter: Buhle Mfihlo
Panel Members





Mr Chamu Matambo – ( Lecturer from Fort Cox College of Agriculture and Forestry;
he is part of the Amanzi for Food Imvothu Bubomi learning network) (Speaks
English)
Mrs Peter – (Farmer from Fort Beaufort; she is part of the Amanzi for Food Imvothu
Bubomi learning network) (speaks Xhosa)
Prof Rob O’Donoghue – (From Rhodes University Amanzi for food member) (Speaks
English)

Questions
10. Last time you were on air we talked about Amanzi for Food and who you are. In case
we have any listeners listening in, kindly give us a recap of last week’s show.
(To be answered by Prof Rob: Highlight a brief description of what was discussed last
week. This includes a summary of Amanzi for Food.)
11. Mr Matambo as a lecturer and being part of the Amanzi for Food Imvothu Bubomi
Learning Network, what does one need to harvest rainwater?
(To be answered by Mr Matambo: Explain by highlighting the need for the catch,
storage and use of water. Emphasize that these differ according to a chosen practice)
Presenter:
 Remind listeners who the panel are and why A4F is on air, where they can
find information www.amanziforfood.co.za and Facebook page – Amanzi for
food.
 Give listeners the call number, SMS number 073 641 3872, Facebook page.
 Also encourage listeners to share their stories of using rainwater harvesting
practices.
12. Professor Rob, on last week’s show you said you have implemented some of these
practices in your homestead garden. May you kindly tell the listeners what goes into
preparation of some of these practices?
(Professor Rob: Link answer to testing soil type and that the college helps with soil
testing, also to calculating rainfall with a rain gauge and calculating slope. You may
also include how you prepared for the practices your place)
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13. Mrs Peter, as a farmer how did you come to know about Amanzi for Food and the
information of rainwater harvesting practices and why did you join the Imvothu
Bubomi Learning Network?
(Mrs Peter highlight how you came to know about Amanzi for Food and Rainwater
harvesting practices of listening to the radio and why you joined the network)
14. Mrs Peter, are there any practices have you implemented since hearing Amanzi for
Food on radio and joining the learning network?
Mrs Peter: (Highlight your use of a rainwater practice you have used i.e your use of
mulching and any other practice)
Presenter: Notify listeners to call in NOW! Repeat phone number SLOWLY and SMS
line 073 641 3872. Also inform them that they call with questions and share what
rainwater harvesting practices they know of.
15. Mr Matambo, do you have any rainwater harvesting practices at Fort Cox College of
Agriculture and Forestry? What are they and detail out how listeners would
implement them.
(Mr Matambo : describe to great detail your use and implementation of ponds and
drip irrigation or any other practice. Please explain and describe in great detail)
16. Mr Matambo, you are a lecturer at Fort Cox College and you are also the chair person
of the Amanzi for Food Imvothu Bubomi Learning Network. What other rainwater
harvesting practices would you like to share with the public?
(Mr Matambo: describe to great detail the use of diversion furrows as a rainwater
harvesting practice)
17. Mrs Peter would you like to add on another practice from what Mr Matambo has
said?
(Mrs Peter describe to great detail the use of roof water harvesting as a rainwater
harvesting practice)
Presenter:
 Remind listeners who the panel are and why A4F is on air, where they can
find information www.amanziforfood.co.za and Facebook page – Amanzi for
food.
 Give listeners the call number, SMS number 073 641 3872, Facebook page.
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Also encourage listeners to share their stories of using rainwater harvesting
practices.

18. As Amanzi for Food Imvothu Bubomi Learning Network you promote the Water
Research Commission rainwater harvesting practice, is there another way you do this,
do you give training to people who would want to know about them?
Mr Matambo and Mrs Peter: (Highlight how Imvothu Bubomi helps people in sharing
information and if it helps train people; talk about the training at Mrs Peters and also
the one IBLN under Sizwe is organising. This training is informed by the WRC
rainwater harvesting material. )
19. Professor, after all has been said and the different practices have been highlighted in
today’s show, why should people reach out and know these Amanzi for Food
rainwater harvesting practices?
Professor O’Donoghue: explain the need to have and implement these practices in
relation to drought situation and how farmers are to think ahead before the crisis gets
worse
20. Where could listeners find the advice or see the options about Amanzi for food and
most importantly on rainwater harvesting practices?
Mrs Peter: Answer to include the Website: www.amanziforfood.co.za, Tel: 073
641 3872 Facebook Page: Amanzi for food, Imvothu Bubomi Learning Network
‘stakeholders’ such as Fort Cox College, NEDA, UFH, Rhodes University)
Programme 3: 29th February 2016: Selected common practices and articulation of these
practices.
Presenter: Buhle Mfihlo
Panel Members




Miss Asanda Apleni – (member of Imvothu Bubomi Learning Network) (IsiXhosa
and English)
Mr Tichaona Pesanayi - (From Rhodes University Amanzi for food member)
(IsiXhosa and English)
Miss Sizwe Mqalo- (training officer of Imvothu Bubomi Learning Network)
(IsiXhosa and English)

Questions
21. Mr Pesanayi, welcome to the show. For the sake of new listeners and for those who
may have forgotten you.
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(To be answered by Mr Pesanayi: Highlight a brief description of Amanzi for Food.)
22. Last week on the show Mr Matambo shared with us that the Imvothu Bubomi
Learning Network will be sharing knowledge and implementing rainwater harvesting
practices from Water Research Commission. Sizwe what was your role as the learning
network in this?
(To be answered by Sizwe: Explain by highlighting what the training was about the
collaboration between UFH and Amanzi for food, what you did as the training
coordinator)
Presenter:
 Remind listeners who the panel are and why A4F is on air, where they can
find information www.amanziforfood.co.za and Facebook page – Amanzi for
food.
 Give listeners the call number, SMS number 073 641 3872, Facebook page.
 Also encourage listeners to share their stories of using rainwater harvesting
practices.
23. Asanda, you are part of the learning network, what was your role of being part this
training?
(Asanda: Explain by highlighting what you did for the training to come together and
what happened at the training, how many co ops where present)
24. This question goes to Sizwe and Asanda, What kind of Water Research Commission
rain water harvesting practices where shared and shown to the farmers in Gwali ?
(Sizwe: Explain the following rain water harvesting practices and how they work:
Mulching and making an A frame and what it is used for.
Asanda: Explain diversion furrows and infiltration pits (gelesha) as was demonstrated
during the training and how they work. )
25. Mr Pesanayi Suppose a farmer has one of the WRC books that you talking about
which have these different practices, how can they find a practice suitable for them?
Mr Pesanayi: (Highlight how the navigation tool works. Also highlight that the
navigation tool is on the website)
Presenter: Notify listeners to call in NOW! Repeat phone number SLOWLY and SMS
line 073 641 3872. Also inform them that they call with questions and share what
rainwater harvesting practices they know of.
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26. Sizwe as training coordinator of the Amanzi for Food Imvothu Bubomi, is there any
other training that you have scheduled and can people be part of it?
(Sizwe explain if there is any training happening soon)
Presenter:
 Remind listeners who the panel are and why A4F is on air, where they can
find information www.amanziforfood.co.za and Facebook page – Amanzi for
food.
 Give listeners the call number, SMS number 073 641 3872, Facebook page.
 Also encourage listeners to share their stories of using rainwater harvesting
practices.
27. Mr Pesanayi, after all has been said and the different practices have been highlighted
in today’s show, why should people reach out and know these Amanzi for Food
rainwater harvesting practices?
Mr Pesanayi: (Highlight by explaining the need to have and implement these practices
in relation to drought situation and how farmers are to think ahead before the crisis
gets worse)
28. Asanda, where could listeners find advice or see the options about Amanzi for food
and most importantly on rainwater harvesting practices?
Asanda: Answer to include the Website: www.amanziforfood.co.za, Tel: 073 641
3872 Facebook Page: Amanzi for food, Imvothu Bubomi Learning Network
‘stakeholders’ such as Fort Cox College, NEDA, UFH, Rhodes University. Lastly
emphasize that they can find more information in the Water Research Commission
books
Programme 4: 11th March 2016: Learning about implementing practices through
working together with different Amanzi for Food stakeholders .
Presenter: Buhle Mfihlo
Panel Members




Mrs Duma – (Farmer at Lloyd village and member of Imvothu Bubomi Learning
Network) (IsiXhosa)
Mr Tichaona Pesanayi - (From Rhodes University Amanzi for food member)
(English)
Mr Passmore- (From NEDA and member of Imvothu Bubomi Learning Network) (
English)
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Mr Dubasi – (Extension Officer from Middle Drift and member of the Imvothu
Bubomi Learning Network) (IsiXhosa and English)

Questions
1. Mr Pesanayi, welcome to the show. For the sake of new listeners and for those who
may have forgotten you.
(To be answered by Mr Pesanayi: Highlight a brief description of Amanzi for Food
and a brief description of last week’s show.)
2. Mr Dubasi, as an extension officer. How relevant is the Water Research Commission
Amanzi for Food project to your work?
(To be answered by Mr Dubasi: Explain by saying how this project is relevant to your
work as an extension officer in Middle Drift)
Presenter:
 Remind listeners who the panel are and why A4F is on air, where they can
find information www.amanziforfood.co.za and Facebook page – Amanzi for
food.
 Give listeners the call number, SMS number 073 641 3872, Facebook page.
 Also encourage listeners to share their stories of using rainwater harvesting
practices.
3. Mr Dubasi, do you have farmers that have come to your office wanting to implement
some of the rainwater harvesting?
(Mr Dubasi: Explain by highlighting some stories of your experience as an extension
officers working with farmers on some of the practices. For instance you talk about
how Mrs Peter came to know of Amanzi for Food and other farmers stories)
4. From Mr Dubasi’s explanation we see that there is a collaborative effort between
different stakeholders and the farmers. Mr Passmore, how does NEDA find relevance
the WRC Amanzi for Food?
(Mr Dubasi: Explain on how this project relates to your work at NEDA)
5. Could you possibly provide us with a story on the ground in relation to rainwater
harvesting in connection with your work, Mr Passmore?
(Mr Passmore: explain by highlighting if any a story that you have come across on
rainwater harvesting)
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Presenter: Notify listeners to call in NOW! Repeat phone number SLOWLY and SMS
line 073 641 3872. Also inform them that they call with questions and share what
rainwater harvesting practices they know of.
6. Mr Pesanayi, last week you mentioned productive demonstration sites that have been
implemented around this district, today I see we have Mrs Duma, a chairperson from
Lloyd Village. Mrs Duma, could you tell us about the Rainwater harvesting practice
that you have implemented and your experience of using this practice so far?
(Mrs Duma: Explain the practice and her experience)
Presenter:
 Remind listeners who the panel are and why A4F is on air, where they can
find information www.amanziforfood.co.za and Facebook page – Amanzi for
food.
 Give listeners the call number, SMS number 073 641 3872, Facebook page.
 Also encourage listeners to share their stories of using rainwater harvesting
practices.
7. Mrs Duma, how was the situation in your village before you had these practices
implemented, what where you using and why did you see the need to have these
practice in your community garden?
Mrs Duma: (Explain your water situation before the practice)
8. Mrs Duma, ever since the implementation of these practices have there been any
farmers from other villages that have asked about them and want to implement them?
What do you do when people see them in your garden and ask about them?
Mrs Duma: Explain if people have asked about the ponds and if they had want to have
them in their garden.
9. Mr Dubasi, as an extension officer and being part of the Imvothu Bubomi learning
network, what kind of help can you give a farmer who has heard you today on radio
and is seeking help from you on these rainwater harvesting practice, how would you
help them?
Mr Dubasi: Highlight how you would help them. Which people u would connect them
within the learning network and what material you would refer them to and why
10. What about you Mr Passmore, how would you help a farmer who walks into your
offices at NEDA wanting to learn more about rainwater harvesting practices?
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Mr Passmore: Highlight how you would help them. Which people you would connect
them to within the learning network and what material you would refer them to and
why those materials.
11. Mr Pesanayi, this is the fourth show we have had on rainwater harvesting, any last
words to the listeners?
Mr Pesanayi: (Highlight the need for farmers to think ahead to prepare about the
drought situation to capture and harvest winter rains. Also emphasize the importance
of networking and learning together and respecting each other’s knowledge)
12. Buhle ask the other participants on the panel for any last words that they have for the
listeners.
(Each panellist says their final remarks to the listeners in relation to rainwater
harvesting)
13. Buhle after panel has answered 12 give the listeners where they can find more
information about the rainwater harvesting practices.






Website: www.amanziforfood.co.za
Tel: 0736413872
Facebook page: Amanzi for food
They can go to NEDA, UFH, Rhodes University, Lloyd Village
Find information in the Water Research Commission materials
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APPENDIX II: Community Radio Stations in South Africa
(source: http://www.dwaf.gov.za/nwrs/Contacts/CommunityRadiostations.aspx)

[Name of
institution]
567 mw Cape
Talk
Barberton
Community
Radio
Bay fm 107.9 fm

Name

Postal Address

Email address

Fax number

Telephone number

Ms Colleen
Louw
Mr Edmond
Chirwa

PO Box 567,
VLAEBERG, 8018
PO Box 9163,
BARBERTON, 1300

colleenl@capetalk.co.za

(021) 446 4800

(021) 446 4700

edmond.chirwa@gmail.com

(013) 712 6591

(013) 712 6590-6

Mr Jacques
Arendt

jacques@bayfm.co.za

086 541 5266

(041) 360 7409

Botlokwa
Community
Radio
Bush Radio

Mr Mpho
Raphatlhela

PO Box 10991, Linton
Grange, PORT
ELIZABETH, 6015
PO Box 1963, DWARS
RIVER, 0812

(015) 527 0683

(015) 527 0683 / 0572

mother@bushradio.co.za

(021) 448 5451

(021) 448 5450

Cape Community
fm

Ms Imrgard
Garthoss
(Acting)
Ms Maayan
Steele

PO Box 13290,
MOWBRAY, 7705
PO Box 50,
MUIZENBERG, 7950

manager@ccfm.org.za

(021) 788 9493

(021) 788 9492

Chestnut Hll Centre,
Upper Level, 3 Birt
Street, Raedene,
JOHANNESBURG 2192
PO Box 2170,
RIVONIA, 2128
PO Box 54, SPRINGS,
1560
PO Box 3000,
LENASIA, 1820
PO Box 1013, CAPE
TOWN, 8000
PO Box 28, MHLUZI,
1053
Suite 221, Postnet
X817, NEW GERMANY
3620
PO Box 56431,
CHATSWORTH, 4030
PO Box 2,
VANDERBIJLPARK,
1900
PO Box 33626,
GLENSTANTIA, 0010
PO Box 2580,
LENASIA, 1820
PO Box 23, DUBE,
1800
PO Box 1166,
BUTTERWORTH, 4960

maayan@chai.co.za

086 619 0936

(0121) 532 9300

javun@comutanet.co.za

(011) 807 3309

(011) 807 2111

(011) 362 1568

011 362 1569

eastwavefm@telkomsa.net

(011) 854 4414

(011) 854 4451

fmr@fmr.co.za

(021) 401 1014

(021) 401 1013

gmfm@webmail.co.za

086 622 8584

(013) 242 1803

patric@highwayradio.org.za

(031) 709 2925

(031) 709 2950

manager@hindvani.com

(031) 401 5295

(031) 401 0044

ifm102.2@iscor.com

(016) 889 4694

(016) 889 2005

newsdesk@impactradio.co.za

(012) 348 2335

(012) 348 8111

stationmanager@radioislam.co.za

(011) 854 7022

sibiyam@jozifm.co.za

(011) 854 7024 /
25
(011) 982 7003

kido2007@ananzi.co.za

(047) 491 0466

(047) 491 0466

(056) 819 0664

(056) 819 0664

linco.lcr@telkomsa.net

(012) 251 3995

(012) 251 0703

Chai FM 101.9

Mr Adrian Louw

Commuter fm

Mr Javu Nkolele

East Rand Stereo

Ms Retha
Potgieter
Mr Chan Nanoo
(Acting)
Ms Victoria
Cawood
Ms Radikadi
Rashilo
Mr Patrick
Kikine

East Wave Radio
Fine Music Radio
Greater
Middelburg fm
Highway Radio

Hindvani fm
Stereo
I fm

Mr Ramu
Gopidayal
Mr Dave
Hammond

Impact Radio

Mr Peter
Roebert
Mr Heider
Dhorat
Mr Mayibuye
Sibiya
Mr Kid Vutula

Islam Radio
Jozi fm
Khanya
Community
Radio
Lentswe Stereo
Letlhabile
Community
Radio
Link fm
Maputaland
Community
Radio
Mfm Radio
Mohodi
Community
Radio

(011) 982 1085 / 4134

Ms Mamokebisa
Ditlane
Ms Linco Sono

PO Box 1060, PARYS,
9585
PO Box 686,
LETLHABILE, 0264

Mr Titch Wild

production@linkfm.co.za

086 611 1298

(043) 743 0056

Mr Simon
Ntsele

PO Box 18368,
QUIGNEY, 5211
PO Box 342, JOZINI,
3969

mcr107.6fm@telkomsa.net

(035) 572 1034

(035) 572 1172 / 3

Mr Martin de
Abreu
Ms Yvonne
Keetse

PO Box 3426,
MATIELAND, 7602
PO Box 7111,
MANTHATA, 0788

sm@mfm.sun.ac.za

(021) 808 4814

(021) 808 3098

mohodi@mweb.co.za

(015) 505 0013

(015) 505 0013
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Moletsi
Community
Radio Station
Moretele
Community
Radio
Naledi
Community
Radio
New Panhellenic
Voice
Ofm
Overvaal Stereo

Pretoria Radio

Ms Modjadji
Mphela

PO Box 2399,
POLOKWANE, 0700

info@moletsifm.co.za

086 602 1785

(015) 229 1785

Mr Tebogo
Masela

PO Box 569, TEMBA,
0407

thinarr@webmail.co.za

(012) 719 9745

(012) 719 9746

Mr Sechake
Mothibeli

PO Box 580, SENEKAL,
9600

sechakesm@lantic.net

(058) 481 5182

(058) 481 5169

Ms Tula
Critsotakis
Mr Gary
Stroebel
Ms Melanie van
Steene

PO Box 4077,
EDENVALE, 1610
PO Box 7117,
BLOEMFONTEIN, 9300
PO Box 934,
VILJOENSKROON,
9520
PO Box 14935,
SINOVILLE, 0129
PO Box 17873,
WITSIESHOEK, 9870
PO Box 364,
GATESVILLE, 7766
PO Box 777,
BADPLAAS, 1190
PO Box 3071,
REYGERDAL, 7350
PO Box 2014,
BUSHBUCKRIDGE,
1280
PO Box 5509,
HELDERBERG, 7135
Postnet, Suite 162, PO
Box 3036, PAARL 7646
PO Box 34403,
NEWTON PARK, 6005
PO Box 8928, Die
Heuwel, WITBANK,
1042
Private Bag X283,
KRANSKOP, 3268
PO Box 7047,
RUSTENBURG, 0300
PO Box 2020,
VREDENDAL, 8160
PO Box 605,
HENNENMAN, 9445
PO Box 9121905,
SILVERTON, 0127
PO Box 2320,
UPINGTON, 8800
PO Box 28894,
DANHOF, 9310
Private Bag X680,
PRETORIA, 0001
PO Box 1895,
KIMBERLEY, 8301
PO Box 2820,
PARKLANDS, 2121
Private Bag X1106,
SOVENGA, 0727
PO Box 4321,
TYGERVALLEY, 7536
PO BOX 3907,
ROODEPOORT, 1710
PO Box 94,
GRAHAMSTOWN,
6140
PO Box 2170,

info@hellenicradio.org.za

(011) 453 3778

(011) 453 3794

gary@ofm.co.za

(051) 505 0905

(051) 505 0900

96.1@overvaalstereo.co.za

(056) 343 2098

(056) 343 2077 / 6

bestuur@radiopretoria.co.za

(012) 567 7394

(012) 543 0120

(058) 713 2516

(058) 713 2181

rushni@radio786.co.za

(021) 699 0786

(021) 699 1786

info@radio-alpha.org

(017) 844 1608

rafm@mweb.co.za

(017) 844 1480 /
086 675 0273
086 612 4832

radiobbr@telkomsa.net

(013) 799 0021

(013) 799 1486

info@radiohelderberg.co.za

(021) 852 7482

(021) 852 7483 / 4

stationmanager@radiokc.co.za

(021) 871 1439

(021) 871 1438

info@kingfisherfm.co.za

(041) 364 1038

(041) 365 5785

info@931fm.co.za

(013) 697 1195

(013) 697 1191

beni@kwezi.org.za

(032) 481 5523

(032) 481 5520

ntsikif@radiomafisa.co.za

(014) 592 3027

(014) 592 7620

sales@radionamakwaland.rsa.nu

(027) 213 5208

(027) 213 4208

radiopanorama@absamail.co.za

(057) 573 1007

(057) 573 1005 / 6

kobus@rippel.co.za

(012) 349 2574 / 5

programs@radioriverside.co.za

(012) 349 2577 /
78
(054) 332 1772

anton@rosestad.net

(051) 436 7340

(051) 436 6744

(012) 799 9256

(012) 799 9719

garth-moss@yahoo.com

(053) 833 3787

(053) 833 3786

info@1485.co.za

086 601 2950

(011) 880 0369

turfffm@ul.ac.za

(015) 268 2235

(015) 268 3063

hardus@104fm.org.za

(021) 911 3810

0861 104 104

timothy@rainbowfm.co.za

(011) 674 1368

(011) 472 9072

station@rhodesmusicradio.co.za

086 653 3170

(046) 603 8848

jabun@comutanet.co.za

(011) 807 3309

(011) 807 2111

Radio 786

Mr Clem de
Klerk
Mr Sipho
Tshabalala
Ms Rushni Allie

Radio Alpha

Mr Jan Otto

Radio Atlantis

Ms Rachel
Visser-Watson
Ms Caroline
Molobela-Kintu

QwaQwa Radio

Radio
Bushbuckridge
Radio Helderberg

Radio Kragbron
96FM Stereo

Ms Erna Ridge
(Acting)
Mr Beldoray van
der Westuizen
Mr Theunis
Pienaar
Dr Willem du
Toit

Radio Kwezi

Mr Beni Husslig

Radio Mafisa

Rhodes Music
Radio

Mr Virtue
Fongoma
Ms Annette
Smit
Mr Riaan
Potgieter
Mr Kobus
Rudolph
Mr Thabang
Pusoyabona
Mr Anton
Cloete
Ms Rebone
Molefe
Mr Garth
Damerell
Mr Sanele
Sobantwana
Prof Sheila
Mmusi
Mr Hardus
Zevenster
Mr Timothy
Birkenstock
Ms Gugulethu
Mhlungu

Star Taxi Music

Mr Jabu Kolele

Radio KC
Radio King Fisher

Radio
Namakwaland
Radio Panorama
Radio Rippel 90.5
Radio Riverside
fm
Radio Rosestad
Radio TUT
Radio
Teemaneng
Radio Today
Radio Turf
Radio Tygerberg
Rainbow fm

(021) 572 4320

(054) 331 3245 / 3244
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UCT Radio

Ms Natalie
Brandreth

Ujfm

Mr Barry Baldeo

Unitra
Community
Radio
Vaaltar

Mr Yonwabo
Ntsabo (Acting)

Valley fm
Voice of Tembisa
FM 87.6
Voice of the Cape

Mr Sekao
Mosimanetau
Mr Francois
Marais
Mr Sonnyboy
Masing
Imam I Alli

Vukani
Community
Radio
Zibonele
Community
Radio
567 mw Cape
Talk
Barberton
Community
Radio
Bay fm 107.9 fm

Mr Xola Nozewu

Botlokwa
Community
Radio
Bush Radio

Mr Mpho
Raphatlhela

Cape Community
fm

Ms Imrgard
Garthoss
(Acting)
Ms Maayan
Steele

Chai FM 101.9

(011) 559 3688

(011) 559 1654

ucrnews1@yahoo.com

(047) 502 2801

(047) 502 2829 / 2875

(053) 994 1687

(053) 994 3112 / 3

info@valleyfm.co.za

(023) 342 0610

(023) 347 7096

votfm87.6@vodamail.co.za

(011) 925 6777 /
086 690 5756
(021) 447 7271

(011) 925 1612

xnozewu@yahoo.com

(047) 877 0068 /
086 678 5028

(047) 877 0095

info@vocfm.co.za

(021) 442 3503

(021) 361 7109

Ms Colleen
Louw
Mr Edmond
Chirwa

PO Box 567,
VLAEBERG, 8018
PO Box 9163,
BARBERTON, 1300

colleenl@capetalk.co.za

(021) 446 4800

(021) 446 4700

edmond.chirwa@gmail.com

(013) 712 6591

(013) 712 6590-6

Mr Jacques
Arendt

PO Box 10991, Linton
Grange, PORT
ELIZABETH, 6015
PO Box 1963, DWARS
RIVER, 0812

jacques@bayfm.co.za

086 541 5266

(041) 360 7409

(015) 527 0683

(015) 527 0683 / 0572

PO Box 13290,
MOWBRAY, 7705
PO Box 50,
MUIZENBERG, 7950

mother@bushradio.co.za

(021) 448 5451

(021) 448 5450

manager@ccfm.org.za

(021) 788 9493

(021) 788 9492

Chestnut Hll Centre,
Upper Level, 3 Birt
Street, Raedene,
JOHANNESBURG 2192
PO Box 2170,
RIVONIA, 2128
PO Box 54, SPRINGS,
1560
PO Box 3000,
LENASIA, 1820
PO Box 1013, CAPE
TOWN, 8000
PO Box 28, MHLUZI,
1053
Suite 221, Postnet
X817, NEW GERMANY
3620
PO Box 56431,
CHATSWORTH, 4030
PO Box 2,
VANDERBIJLPARK,
1900
PO Box 33626,
GLENSTANTIA, 0010
PO Box 2580,
LENASIA, 1820
PO Box 23, DUBE,
1800

maayan@chai.co.za

086 619 0936

(0121) 532 9300

javun@comutanet.co.za

(011) 807 3309

(011) 807 2111

(011) 362 1568

011 362 1569

eastwavefm@telkomsa.net

(011) 854 4414

(011) 854 4451

fmr@fmr.co.za

(021) 401 1014

(021) 401 1013

gmfm@webmail.co.za

086 622 8584

(013) 242 1803

patric@highwayradio.org.za

(031) 709 2925

(031) 709 2950

manager@hindvani.com

(031) 401 5295

(031) 401 0044

ifm102.2@iscor.com

(016) 889 4694

(016) 889 2005

newsdesk@impactradio.co.za

(012) 348 2335

(012) 348 8111

stationmanager@radioislam.co.za

(011) 854 7024 /
25
(011) 982 7003

(011) 854 7022

Mr Adrian Louw

Hindvani fm
Stereo
I fm

Mr Ramu
Gopidayal
Mr Dave
Hammond

Impact Radio

Mr Peter
Roebert
Mr Heider
Dhorat
Mr Mayibuye
Sibiya

Jozi fm

barryb@ujfm.ac.za

(021) 361 5194

Ms Retha
Potgieter
Mr Chan Nanoo
(Acting)
Ms Victoria
Cawood
Ms Radikadi
Rashilo
Mr Patrick
Kikine

Islam Radio

(021) 686 1870

pndaba@yahoo.com

East Rand Stereo

Greater
Middelburg fm
Highway Radio

(021) 650 2904

PO Box 294,
KHAYELITSHA, 7783

Mr Javu Nkolele

Fine Music Radio

PO Box 3333, TAUNG
STATION, 8580
PO Box 1467,
WORCESTER, 6849
PO Box 12294,
CHLOORKOP, 1624
PO Box 16210,
VLAEBERG, 8018
PO Box 977, CALA,
5455

natalie@uctradio.co.za

Mr Mzamo
Ngomana

Commuter fm

East Wave Radio

RIVONIA, 2128
Private Bag, Rhodes
Gift, RONDEBOSCH
7700
PO Box 524,
AUCKLAND PARK,
2006
Private Bag X01,
Unitra, UMTATA, 5117

sibiyam@jozifm.co.za

(011) 982 1085 / 4134
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Khanya
Community
Radio
Lentswe Stereo
Letlhabile
Community
Radio
Link fm
Maputaland
Community
Radio
Mfm Radio
Mohodi
Community
Radio
Moletsi
Community
Radio Station
Moretele
Community
Radio
Naledi
Community
Radio
New Panhellenic
Voice
Ofm
Overvaal Stereo

Pretoria Radio

Mr Kid Vutula

PO Box 1166,
BUTTERWORTH, 4960

Ms Mamokebisa
Ditlane
Ms Linco Sono

PO Box 1060, PARYS,
9585
PO Box 686,
LETLHABILE, 0264

Mr Titch Wild

(047) 491 0466

(047) 491 0466

(056) 819 0664

(056) 819 0664

linco.lcr@telkomsa.net

(012) 251 3995

(012) 251 0703

production@linkfm.co.za

086 611 1298

(043) 743 0056

Mr Simon
Ntsele

PO Box 18368,
QUIGNEY, 5211
PO Box 342, JOZINI,
3969

mcr107.6fm@telkomsa.net

(035) 572 1034

(035) 572 1172 / 3

Mr Martin de
Abreu
Ms Yvonne
Keetse

PO Box 3426,
MATIELAND, 7602
PO Box 7111,
MANTHATA, 0788

sm@mfm.sun.ac.za

(021) 808 4814

(021) 808 3098

mohodi@mweb.co.za

(015) 505 0013

(015) 505 0013

Ms Modjadji
Mphela

PO Box 2399,
POLOKWANE, 0700

info@moletsifm.co.za

086 602 1785

(015) 229 1785

Mr Tebogo
Masela

PO Box 569, TEMBA,
0407

thinarr@webmail.co.za

(012) 719 9745

(012) 719 9746

Mr Sechake
Mothibeli

PO Box 580, SENEKAL,
9600

sechakesm@lantic.net

(058) 481 5182

(058) 481 5169

Ms Tula
Critsotakis
Mr Gary
Stroebel
Ms Melanie van
Steene

PO Box 4077,
EDENVALE, 1610
PO Box 7117,
BLOEMFONTEIN, 9300
PO Box 934,
VILJOENSKROON,
9520
PO Box 14935,
SINOVILLE, 0129
PO Box 17873,
WITSIESHOEK, 9870
PO Box 364,
GATESVILLE, 7766
PO Box 777,
BADPLAAS, 1190
PO Box 3071,
REYGERDAL, 7350
PO Box 2014,
BUSHBUCKRIDGE,
1280
PO Box 5509,
HELDERBERG, 7135
Postnet, Suite 162, PO
Box 3036, PAARL 7646
PO Box 34403,
NEWTON PARK, 6005
PO Box 8928, Die
Heuwel, WITBANK,
1042
Private Bag X283,
KRANSKOP, 3268
PO Box 7047,
RUSTENBURG, 0300
PO Box 2020,
VREDENDAL, 8160
PO Box 605,
HENNENMAN, 9445
PO Box 9121905,
SILVERTON, 0127
PO Box 2320,
UPINGTON, 8800

info@hellenicradio.org.za

(011) 453 3778

(011) 453 3794

gary@ofm.co.za

(051) 505 0905

(051) 505 0900

96.1@overvaalstereo.co.za

(056) 343 2098

(056) 343 2077 / 6

bestuur@radiopretoria.co.za

(012) 567 7394

(012) 543 0120

(058) 713 2516

(058) 713 2181

rushni@radio786.co.za

(021) 699 0786

(021) 699 1786

info@radio-alpha.org

(017) 844 1608

rafm@mweb.co.za

(017) 844 1480 /
086 675 0273
086 612 4832

radiobbr@telkomsa.net

(013) 799 0021

(013) 799 1486

info@radiohelderberg.co.za

(021) 852 7482

(021) 852 7483 / 4

stationmanager@radiokc.co.za

(021) 871 1439

(021) 871 1438

info@kingfisherfm.co.za

(041) 364 1038

(041) 365 5785

info@931fm.co.za

(013) 697 1195

(013) 697 1191

beni@kwezi.org.za

(032) 481 5523

(032) 481 5520

ntsikif@radiomafisa.co.za

(014) 592 3027

(014) 592 7620

sales@radionamakwaland.rsa.nu

(027) 213 5208

(027) 213 4208

radiopanorama@absamail.co.za

(057) 573 1007

(057) 573 1005 / 6

kobus@rippel.co.za

(012) 349 2577 /
78
(054) 332 1772

(012) 349 2574 / 5

Radio 786

Mr Clem de
Klerk
Mr Sipho
Tshabalala
Ms Rushni Allie

Radio Alpha

Mr Jan Otto

Radio Atlantis

Ms Rachel
Visser-Watson
Ms Caroline
Molobela-Kintu

QwaQwa Radio

Radio
Bushbuckridge
Radio Helderberg

Radio Kragbron
96FM Stereo

Ms Erna Ridge
(Acting)
Mr Beldoray van
der Westuizen
Mr Theunis
Pienaar
Dr Willem du
Toit

Radio Kwezi

Mr Beni Husslig

Radio Mafisa

Mr Virtue
Fongoma
Ms Annette
Smit
Mr Riaan
Potgieter
Mr Kobus
Rudolph
Mr Thabang
Pusoyabona

Radio KC
Radio King Fisher

Radio
Namakwaland
Radio Panorama
Radio Rippel 90.5
Radio Riverside
fm

kido2007@ananzi.co.za

programs@radioriverside.co.za

(021) 572 4320

(054) 331 3245 / 3244
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Radio Rosestad

Rhodes Music
Radio

Mr Anton
Cloete
Ms Rebone
Molefe
Mr Garth
Damerell
Mr Sanele
Sobantwana
Prof Sheila
Mmusi
Mr Hardus
Zevenster
Mr Timothy
Birkenstock
Ms Gugulethu
Mhlungu

Star Taxi Music

Mr Jabu Kolele

UCT Radio

Ms Natalie
Brandreth

Ujfm

Mr Barry Baldeo

Unitra
Community
Radio
Vaaltar

Mr Yonwabo
Ntsabo (Acting)

Radio TUT
Radio
Teemaneng
Radio Today
Radio Turf
Radio Tygerberg
Rainbow fm

Valley fm
Voice of Tembisa
FM 87.6
Voice of the Cape
Vukani
Community
Radio
Zibonele
Community
Radio

Mr Sekao
Mosimanetau
Mr Francois
Marais
Mr Sonnyboy
Masing
Imam I Alli
Mr Xola Nozewu

Mr Mzamo
Ngomana

PO Box 28894,
DANHOF, 9310
Private Bag X680,
PRETORIA, 0001
PO Box 1895,
KIMBERLEY, 8301
PO Box 2820,
PARKLANDS, 2121
Private Bag X1106,
SOVENGA, 0727
PO Box 4321,
TYGERVALLEY, 7536
PO BOX 3907,
ROODEPOORT, 1710
PO Box 94,
GRAHAMSTOWN,
6140
PO Box 2170,
RIVONIA, 2128
Private Bag, Rhodes
Gift, RONDEBOSCH
7700
PO Box 524,
AUCKLAND PARK,
2006
Private Bag X01,
Unitra, UMTATA, 5117
PO Box 3333, TAUNG
STATION, 8580
PO Box 1467,
WORCESTER, 6849
PO Box 12294,
CHLOORKOP, 1624
PO Box 16210,
VLAEBERG, 8018
PO Box 977, CALA,
5455
PO Box 294,
KHAYELITSHA, 7783

anton@rosestad.net

(051) 436 7340

(051) 436 6744

(012) 799 9256

(012) 799 9719

garth-moss@yahoo.com

(053) 833 3787

(053) 833 3786

info@1485.co.za

086 601 2950

(011) 880 0369

turfffm@ul.ac.za

(015) 268 2235

(015) 268 3063

hardus@104fm.org.za

(021) 911 3810

0861 104 104

timothy@rainbowfm.co.za

(011) 674 1368

(011) 472 9072

station@rhodesmusicradio.co.za

086 653 3170

(046) 603 8848

jabun@comutanet.co.za

(011) 807 3309

(011) 807 2111

natalie@uctradio.co.za

(021) 650 2904

(021) 686 1870

barryb@ujfm.ac.za

(011) 559 3688

(011) 559 1654

ucrnews1@yahoo.com

(047) 502 2801

(047) 502 2829 / 2875

(053) 994 1687

(053) 994 3112 / 3

info@valleyfm.co.za

(023) 342 0610

(023) 347 7096

votfm87.6@vodamail.co.za

(011) 925 6777 /
086 690 5756
(021) 447 7271

(011) 925 1612

xnozewu@yahoo.com

(047) 877 0068 /
086 678 5028

(047) 877 0095

pndaba@yahoo.com

(021) 361 5194

(021) 361 7109

info@vocfm.co.za

(021) 442 3503

Potential community radio stations that may be interested in the WRC materials knowledge
and objectives may be:
Eastern Cape
Takalani Community Radio
Radio Takalani, which means "joy", broadcasts from Aliwal North, targeting the youth and young adults.
Programming is in Xhosa, South Sotho, English and Afrikaans, with an even balance of music and talk.
• Frequency: 98.2 FM
• Broadcast area: UKhahlamba District Municipality area, including Aliwal North, Jamestown, Sterkspruit, Herschel,
Lady Grey, Barkly East, Burgersdorp, Venterstad and Steynsberg; parts of the Free State; and some part of
the Lesotho Highlands.
• Audience (past seven days): 46 000
• Languages: Xhosa, Sesotho, English and Afrikaans
• Website: www.takalanifm.com
Vukani Community Radio
The station broadcasts from Cala outside Elliot, targeting Xhosa-speaking listeners aged 18 to 34, with a
programming mix of 40% talk and 60% music.
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•
•
•
•

Frequency: 100.3 FM
Broadcast area: Cala, Elliot, Barkly East, Maclear, Aliwal North, Lady Grey, Dordrecht and Mount Fletcher
Audience (past seven days): 147 000
Language: Xhosa

Free State
Motheo FM
Motheo FM focuses on the youth, broadcasting talk, music, news and local information concentrating mainly on the
local content within Motheo District Municipality.
• Frequency: 96.1 FM
• Broadcast area: the Motheo District; some parts of Lejweleputswa, Xhariep and Thabo Mofutsanyana District;
some areas of Lesotho and the Northern Cape.
• Audience (past seven days): 256 000
• Languages: Sesotho, Setswana, English and Xhosa
• Website:www.motheofm.co.za
Qwa-Qwa Radio
The station broadcasts from Phuthatijhaba, targeting listeners aged 16 to 39, with the programming reflecting
southern Sotho culture and made up of 60% talk and 40% music. Its vision is to become "the powerhouse of
information, self empowerment and development of our community".
•
•
•
•
•

Frequency: 100.3 FM
Broadcast area: Phuthatijaba, Kestell, Clarence, Bergville and Harrismith and Bethlehem
Audience (past seven days): 154 000
Languages: English and Sotho
Website and live internet radio: qcr.co.za

Gauteng
Thetha FM 100.6
Thetha FM, which is based in Orange Farm, aims to provide informative and empowering programming "that can be
used by our community to solve local problems". They view radio as a empowering tool that will help foster self
reliance and development the community through positive change.
•
•
•
•
•

Frequency: 100.6 FM
Broadcast area: Gauteng, Limpopo, North West Province and Free State.
Audience (past seven days): 306 000
Languages: English, Zulu, Xhosa, Sesotho
Website: www.thethafm.co.za

KwaZulu Natal
Radio Khwezi
Award-winning Radio Khwezi, "morning star" in Zulu, broadcasts from Kranskop to transmitters in Greytown and
Eshowe. It targets listeners aged 16 to 49 and rogramming is inclusive, geared to empowering and educating the
community, and includes environmental and cultural issues as well as news, talk shows, local drama, weather and
sports.
•
•
•
•
•

Frequency: 90.5 and 107.7 FM
Broadcast area: KwaZulu-Natal Midlands and upper North Coast
Audience (past seven days): 192 000
Languages: 80% Zulu,1 hour in English, German, Afrikaans
Website: www.khwezi.org.za

Mpumlanga
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Radio Bushbuckridge 88.4 FM
Bushbuckridge Community Radio broadcasts from Bushbuckridge, 20km north of Nelspruit, to listeners aged 18 to 35.
Programming is multilingual, including Sesotho, Siswati, Tsonga and English, with a mix of 55% music and 45% talk.
• Frequency: 88.4 FM
• Broadcast area: Bushbuckridge, Phalaborwa, Blyde River Canyon, Lydenburg, Waterval Boven, Sabie and White
River
• Audience (past seven days): 184 000
• Languages: Sesotho, Siswati, Tsonga and English
• www.radiobbr.co.za

Northern Cape
Radio Riverside

Broadcast from Upington, Radio Riverside targets Xhosa-, Setswana-, English- and Afrikaans-speaking listeners aged
18 to 35, with programming made up of 60% talk and 40% music.
•
•
•
•
•

Frequency: 98.2 FM
Broadcast area: Upington, Groblershoop, Kakamas, Postmasburg, Kenhardt and Marydale
Audience (past seven days): 69 000
Languages: Xhosa, Setswana, English and Afrikaans
Website: www.radio- riverside.co.za

Western Cape

Bush Radio 89.5 FM
Bush Radio offers programming focusing on community issues, news, interviews and drama, made up of 40% music
and 60% talk.
•
•
•
•
•

Frequency: 89.5 FM
Broadcast area: Mitchells Plain, Cape Flats
Audience (past seven days): 48 000
Languages: English, Afrikaans and Xhosa
Website: www.bushradio.co.za
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Harvesting Rainwater for Food Security
Welcome to ‘Amanzi for Food’
South Africa is a water scarce country at the best of times. 2015 saw severe droughts
affecting large areas in many provinces leading to the loss of livestock on a massive scale
and to unprecedented loss of staple crop production. These droughts are continuing in
some areas. The forecasts regarding the probable impacts of climate change in Southern
Africa are not good. They suggest that such terrible droughts are likely to occur with
increasing frequency. It is therefore critical that we find ways to make the most efficient use
of our limited water to try and ensure some measure of food security for our ever-growing
population. One promising approach that should contribute to this is carefully catching,
harvesting, storing and using our limited rainwater for food production. This is the focus of
the ‘Amanzi for Food’ initiative currently being undertaken for Water Research Commission
(WRC). It must be said that rainwater harvesting cannot provide all the answers to the lack
of water in the country, but it can make a real contribution to improving the situation.
For over ten years the WRC has been funding teams of researchers and practitioners in
South Africa to conduct research into rainwater harvesting and use. Much information has
been gathered and many useful training materials produced.
The main work of ‘Amanzi for Food’ is to make the valuable information in these materials
available to all stakeholders. These include the farmers themselves (on all scales, from
homesteads to commercial farmers); the agricultural NGOs; the agricultural extension
services; agricultural and other FET colleges; agricultural high schools; universities; and the
private training sector. It uses different media, according to how the different stakeholders
traditionally get their information, including printed media like community newspapers like
this, the internet and radio. The information is available in different forms such as infocards,
handouts, posters, videos and the original materials. These are all downloadable from the
website. Amanzi for Food also supports the use of RWH&C information in teaching
programmes of schools, colleges and others. It has also worked with farmers and others to
develop ‘demonstration sites’ to show how to use some of the practices.
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Farmers from Lloyd Village near Alice in the Eastern Cape, working with Amanzi for Food
and others, clearing a furrow to take rainwater to their vegetable garden

Farmers from Lloyd Village near Alice in the Eastern Cape working with an extension
officer digging a pond to hold rainwater for their vegetable garden
To find all the information and learn more about the project and how you might become
involved please explore the website: www.amanziforfood.co.za and/or Like us on Facebook:
Amanziforfood.
Amanzi for Food is also very interested in learning about rainwater harvesting practices that
farmers are using in your area, and would love to hear the stories of farmers who are doing
this. The practices can be traditional or modern, or even a combination of both – all are
interesting and important! These stories can be sent to your newspaper, or to the Amanzi
for Food email: info@amanziforfood.co.za and they can be uploaded onto the website to be
shared with many people across the country. If possible, please send some photos showing
what is happening in the stories.
It would also be good to hear which types of rainwater harvesting practices are most
interesting and important to farmers in your area. Please let your local newspaper or
Amanzi for Food know (on the Facebook page or by email), and Amanzi for Food can then
produce articles on these important practices to share with everyone.

